CYNTHIA ‘DIANE’ CARTER
295 Vance Circle • Marietta, GA 30061 • 770.499.0127 


BRANDING STATEMENT
I'm a seasoned MarCom professional, whose specialty is client relationship building, creating a solid bond with clients that strengthen the sales link and growth in profits.


DISTINCTIVE QUALIFICATIONS
· Excellent interpersonal skills, with the ability to get on with all types of people at all levels of seniority.
· Analytical skills to interpret data and to spot new opportunities.
· Creative thinker.
· Problem solving skills.
· Strategic thinker.
· Strong team player, but equally confident it talking my own initiative.
· Organized and able to manage workloads and deliver under pressure.
· Excellent problem solver.
· Well-developed communication skills, both verbal and written
· Organized and methodical.
· Persuasive and self-confidence.
· The ability to manage people, vendors and budgets.


WORK EXPERIENCE
Small Business Creative Counsel and Founder
sam101.com | Georgia | From 2002 to 2011
Marketing and Advertising industry

Sam101 provides entrepreneurs’ and small businesses with creative counseling and mentoring through a variety of resources.

Sam101 is the parent company to the following Web 2.0 sites:

A Brand Identity (undergoing renovation)
Chief Creative Development Officer
Marketing and Advertising industry
At ABI we have an eye for detail and a creative mind for developing dynamic brands. Our work is varied and includes creating eBooks, advertisements, illustrations and WordPress websites, along with any other visual materials that our clients ask for.

The Hive Today
Chief Buzzer
Marketing and Advertising industry
Acting as advocates for clients who wish to build and maintain a positive online relationship with the public. Common clients often include nonprofit associations, entrepreneurs’ and small businesses and other organizations.

The MedicMinder 
Senior Health Advocate
Health, Wellness and Fitness industry
The MedicMinder provides peace of mind – the knowledge that all pertinent medical and drug history is documented in one comprehensive, interactive easy to use system.

Regional Sales Training Manager
Frontline Specialists | Carlsbad, CA | From 2003 to 2004
Telecommunications Industry - Six-month contract, 100% Virtual
Responsible for the delivery and implementation of training projects that contributed to the skill, knowledge and competency of the field sales force that aligned with product and service strategies. Maintained an up-to-date understanding of the product line, respective market issues, selling skill trends, and overall training needs of the field force; responded quickly to field inquiries and followed-up with sales management and tracked progression of individual sales consultants staying in constant contact.

National Sales Training Specialist 
Andrew Corporation | Bolingbrook, IL | From 2001 to 2003
Telecommunications Industry – Home Based, 80% Travel
Program Manager for a $300K sales support program that generated a profitable ROI. Identified training and development needs for the sales organization through routine field travel and evaluation; developed and delivered instructor led training programs supporting product(s) and selling skills; supported ongoing training and development initiatives for new field sales; delivered and managed the evaluation process that measured training effectiveness.  Summarized results, suggested next steps and organized "best practices”; developed and maintained updated training agendas for new hire training, follow-up training and periodic sales/launch meetings; fostered ongoing development and retention of the sales organization.

Regional Product Trainer 
MCI WorldCom | Jackson, Miss | From 2000 to 2001
Telecommunications Industry – Home Based, 20% Travel
Increased service revenue of SkyTel messaging services by 300%.
Planed, developed, and coordinated in-house product training programs for field support personnel and customers through channel partners. Conducted training sessions and developed criteria for evaluating effectiveness of training activities; continuously revised lesson plans to meet new training requirements and to keep product information up to date. 

Senior Creative Designer 
DiLafing Productions | Nashville, TN | From 1996 to 1998
Marketing and Advertising industry
Managed the daily maintenance and workflow of projects, including creation including production schedules and status reporting to clients. Solicited, selected and contracted with external creative resources as needed and managed vendor performance and financials. Won the Printing Industry Association of the South Award of Excellence for Branding and the Award of Merit for Direct Mail.

President of Creative Services 
Premier Image | Marietta, GA | From 1986 to 1996
Marketing and Advertising industry
Contributed to the strategic discussions and process that lead us to become a $1.2 million dollar agency. Ultimate responsibility for the creative concepts and the quality of the final creative work that was generated within our agency. Created the culture, team spirit, expectations, work style, work ethic, and environment to best support our agency Mission. Worked collaboratively with outsourced Account Directors, Art Directors, and the CEO to set the standards that the agency aspired to reach. Lead brainstorming sessions, ensuring that all ideas had a voice and lead by example by contributing and developing outstanding creative ideas that fully answered the key requirements of each clients creative brief. Ensured that the work hit all agreed deadlines throughout the process and ultimately delivered on time and within budget. Oversaw the production of all creative ideas to ensure that the final output was consistent with the original idea and true to the client’s creative brief. Developed solid relationships with clients in order to influence the overall process and create the opportunities to sell more challenging work in the future. Responsible for meeting utilization targets and alerting President when underutilized or unable to meet targets. Other duties and responsibilities as assigned or needed.

Equity Stage Manager 
Theatre in the Square | Marietta, GA | From 1998 to 2000
Successful ran more than 600 productions resulting in more 500 standing ovations. The roll of the equity stage manager is similar too that of a project manager. Where the Project Manager has direct responsibility for the activities of all project participants, all project tasks and all deliverables the stage manager’s role starts in rehearsal. During rehearsals the SM begins recording lighting cues, prop usage, costume changes including blocking, entrances and exits of all the performers. All of these cues are contained in a notebook referred to as the “running book” or the “shows bible”. Once the Director issues final notes on opening night to the cast, the SM assumes command of the show and the Director exits. All of the technical crews (actors, lighting, sound, props and scenery) now report directly to the SM and the show becomes the SM’s sole responsibility to maintain.


EDUCATION
R. L. Osborne High School | Marietta, GA | From 1976 to 1980
Area of Study/Major: General with a focus on Art/Music


SKILLS
Design Proficiency: Expert
Social Media Marketing Proficiency: Advanced
WordPress Design/Development/Implementation Proficiency: Advanced
Adobe Photoshop/Illustrator/InDesign Proficiency: Expert
Word/Excel/PowerPoint Proficiency: Advanced

SOCIAL MEDIA LINKS
http://profile.to/dianecarter/
http://www.linkedin.com/in/sam101
http://twitter.com/sam101
http://www.shelfari.com/sam101
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